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World’s largest global utility with the resources and products that are changing the way the 

world uses energy. 

87 GW
of installed 

capacity

over 45%
renewable

258 TWh
of net 

production

Over 43 %
Emission free

2.2 Million km
distribution networks

44 Million
smart meters

69,000
employees

73 Million
end users

REVENUES(2018)

€75.7 BILLION€

34
Countries



Integrated model designed for digitized, low carbon world 

Enel’s business model drives value and synergies 

Infrastructure & Networks 

manages the energy distribution 

assets and is improving the 

connection with customers 

through a digital platform.

Thermal Generation manages the 

fleet of conventional generation 

with the aim to reducing 

emissions and improving 

performance.

Retail manages the energy sales 

to end-users and seeks to 

improve the customer experience 

through a variety of unique 

product offerings.

Enel Green Power manages the 

renewable generation fleet with 

the goal of maximizing the 

renewable energy global footprint.

Enel X is positioned as a leader in 

the energy market transition and 

is focused on deploying 

innovative products and services 

to customers.

Global Trading manages the 

optimization of the overall 

portfolio of assets.

Global Trading
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Enel Green Power

ENEL GREEN POWER

o 30 Countries

o 43GW Managed Capacity

o 1,200+ Operating Plants

Development phase

Assets in operation and 

construction

ENEL GREEN POWER NORTH AMERICA

o 24 U.S. States, 2 Canadian Provinces

o 5.1GW Managed Capacity

o 100+ power plants in operation

o 4 renewable energy technologies

o 650 Employees

72 MW

299 MW

206 MW

4,516 MW

ENEL GREEN POWER NORTH AMERICA

o Operating Capacity by Technology



Brand Image

Renewable Energy target

Emission reduction

Renewable Additionality

Demand from Customer

Demand from Investors

Price certainty

Price flexibility

Competitiveness

Regulatory risk

Wholesale price volatility

Carbon price risk
Manage

Risk

Improve 

Sustainability

Manage 

Costs

C&I 

CUSTOMERS

Partner of choice for C&Is

Our diverse capabilities allow us to create customized solutions which enable our 
customers to focus on their sustainability goals while managing energy risks and costs.

Market & 

Trade

Enel X

Supply w/ Existing Portfolio

Off-Site Renewables

PPA (Financial/Physical)

Bundle (Energy + Certs)

On-site Renewables

Hybrid (+BESS)

Energy efficiency

Demand response/management

Behind the meter

Market Access

Structured Products

Hedging

Enel

Green

Power



Some of our PPA partners
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Through a long-term Power 

Purchase Agreement, Enel 

Green Power sells the 

energy generated from a 

160 MW portion of the wind 

farm to T-Mobile…

SOLUTIONOFF-TAKER

T-Mobile, the global 

telecommunication 

company, joined RE100 in 

2018 and has committed to 

use 100% renewable energy 

by 2021.

Going green as a strategic business move
T-Mobile case

COUNTRY PROJECT

The 300 MW Red Dirt wind 

farm is located in 

Oklahoma and is able to 

generate approximately 

1,200 GWh per year. 



Through a Virtual Power 
Purchase Agreement 
(“VPPA”), Enel Green 
Power is selling to 
Anheuser-Busch the 
electricity output delivered 
to the grid from a 152.5 MW 
portion of the Thunder 
Ranch wind farm. This 
meets up to 50% of 
Anheuser-Busch’s total 
annual purchased electricity 
and is reducing its carbon 
footprint by 30%.

SOLUTIONOFF-TAKER

Anheuser-Busch InBev is 
the world's largest brewer.

AB InBev has joined RE100, 
a collaborative, global 
initiative of influential 
businesses committed to 
sourcing 100% of the 
electricity they use from 
renewable resources.

Going green as a strategic business move
Anheuser-Busch case

COUNTRY PROJECT

The Thunder Ranch wind 
farm, located Oklahoma, is 
comprised of two phases 
that total 298 MW of 
capacity.

Thunder Ranch is able to 
generate more than 1,100 
GWh each year.



Through a Virtual Power 
Purchase Agreement 
(“VPPA”), Enel Green 
Power is selling to 
Starbucks the electricity 
output delivered to the grid 
by a 14 MW portion of the 
Hilltopper wind project. This 
renewable energy meets 
100% of Starbucks’ total 
annual purchased electricity 
in the state of Illinois.

SOLUTIONOFF-TAKER

Starbucks, the global coffee 
company, is committed to 
greening their operations 
through energy and water 
conservation measures. As 
part of RE100, Starbucks is 
exploring ways to increase 
its use of renewable energy.

Going green as a strategic business move
Starbucks case

COUNTRY PROJECT

The Hilltopper wind farm, 
Enel Green Power’s first 
project in Illinois, has an 
installed capacity of 185 
MW. 

Hilltopper will be able to 
generate around 570 GWh
each year



Mark McGrail

Email: mark.mcgrail@enel.com

Company website: www.enelgreenpower.com

Thank you


